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Nformation Session Objectives

ation with women entrepreneurs
Women Presi de

about the establishment

itic Chapter to facilitate peer to peer
orking, learning and new business



WOMEN PRESIDENTS’
ORGANIZATION:

Reaching Farther.Together.

The Atlantic Launch is supported by:

Atlantic Canada  Agence de
i‘\ Opportunities pro(rjnotion économique Centre for
Agency du Canada atlantique Wo m e n

BDC

With marketing assistance from:

BUSINESS
bt

Support. Inspire. Succeed.

W) NB Association of CBDCs
J/ L'Association des CBDC du N.-B.

EWFOUNDLAND & LABRAD OR ORGANIZATION OF
WOMEN ENTREPRENEURS




at 1s the Women Presidents’
Organization?

d in New York, The WPO is the

ship organization for women
esidents & C (and managing directors) of
ately held, multimillion dollar companies.

ough global, confidential and collaborative peer
rning groups, the WPQO accelerates business
owth, enhances competitiveness, and promotes
economic security. It is the ultimate destination for
successful women entrepreneurs.




PO’s core mandate

ctions to improve business

men entrepreneurs and

ance and advancement in
dustries. Through the WPO, members

to grow their businesses to the next level.

A~ Atthe WPO accomplished women
entrepreneurs find support, empowerment,
Inspiration and the precious ability to tap into

the wisdom of their peers.



lhepassion behind the
Drganization:
¥ Dr. Martha Firestone



r. Marsha Firestone

ounded the WPO in 1997 after previously
esident of Women Inc. and as Vice

and Counseling at the American

nomi c Devel opment

003, Dr. Firestone appointed to the National
en's Business Council.

the authorofThe Busy Womandos Gui
essful Self-Employment and has published research in
ss and educational journals.

. Firestone earned her Ph.D. in communication from
Columbia University and is an expert in adult learning
theory, nonverbal communication, and managerial
competency




Goals of WPO

s and financial success of your business and your peers.

tions to business challenges through discussions
ment.

Inuing education in business and leadership.
issues and opportunities.
ents can make strategic contacts and

ease awareness of wom

s a forum where women pre
business development.

e the visibility of your business on the local, national, and
tional levels.

additional business resources including:- monthly newsletters -
-only webcasts - members-only podcasts - membership directory -
media referrals - annual conference- members-only programs

& * Advance the influence of women in the business and financial community.

E * Reenergize and revitalize yourself in your role as a woman president,
thereby leading to a more productive balance in work and life.

e * Celebrate your success and the success of your peers




Who belongs?

re than 1,400

ntrepreneurs at
e multimillion -

aim to increase
thelr business
success.




ruly international

91 chaptersin the United States,
ited Kingdom, Peru and South

al, Quebec
), Ontario (3 chapters)
ver, British Columbia (3 chapters)



WVEO Membership Requirement

annual sales or $1 million

. ‘Business; ownership at some
1d senior management responsibilities
)rneys and accountants




WPO Membership Demographics

enue: $13 Million
nue: $14.5 Billion

age Years in Business: 22
gate Years in Business: 24,000

age Number of Employees: 96
Aggregate Number of Employees: 105,000



ntervesting Membership
Statistics

-owned businesses gross over a
gualify for WPO

% of Its members pay themselves a salary of
than $300,000 a year.

‘A WPO members collectively generate $14.5
billion in annual revenue and represent about
24,000 years of collective business experience.



oW does it work?

composed of approximately 20
men entrepreneurs

| SS business concerns in a
dtable format and function as an informal

of directors for their businesses
arch has demonstrated that the most valuable resourc

successful business owners learn and grow is other
ful business owners.



http://www.lowe.org/

Isory Group Approach

erves as a peer advisory group
4 COs of W

ration
2ntiality



" Each Chapter

r approximately 3 to 4 hours in a
etting (including refreshments)

ed women presidents with a

derated by a professionally-trained facilitator

competitive (le. member businesses may not be
ated within chapters)

idential (all -members must sign a confidentiality
agreement)

£ Functions on the principals of roundtable format peer
advisory



leetings include

Icipant's businesses using roundtables and
ate on status of each participant's business, a
blem solving, etc.)

te in discussions of specific pre -

peakers (on business topics selected by the group with

uestions and answers)
‘ p support and input
Ibility role models/entrepreneurs
exercises
Long & short term goal setting
~ Sharing best practices
e Expertinput



riorities Addressed

e Diverse commonality

ty concerns
portunities
and




Outcomes

s enhance their leadership and
ersonal and business growth.
eep friendships with their
s and treat mo roundtable meetings -
nnual retreats-as a chance to step back

vorkday pressures to see the big picture.




J.gl.mo the Monthly Meetings,

= )
Vanco}er Canada


http://www.starwoodhotels.com/westin/property/overview/index.html?propertyID=1080
http://www.womenpresidentsorg.com/
http://www.womenpresidentsorg.com/

the WPO conference
program

e Chip Wilson , Chairman
of Board, Lululemon

e Dr. Mae Jemison, First
Woman of Color In
Space

E Rebecca MacDonald,
Executive Chair, Just
Energy Group

e Grammy Award
winning
singer/songwriter
Sarah McLachlan



Membership Annual Dues




